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BR A ND E D CON T E N T

NOVEMBER 21, 2022

C O R P O R A T E P H I L A N T H R O P Y  &

GIVING GUIDE

I
N THE FACE OF RECOVERING

from a series of global challenges 

over the past few years, corporate 

philanthropy has emerged as having a 

more critical societal role than ever.

There are many meaningful 

organizations in the Valley region doing 

incredibly important work and we have 

spotlighted a few of them for you here. 

We also acknowledge some examples of 

extraordinary businesses that have led 

by example and taken the process of 

corporate social responsibility to 

the next level by making good 

on their commitments to 

their nonpro�t partners.

ASSETS
THE LEADING SOURCE FOR BUSINESS NEWS IN THE VALLEY AREA

IN PRINT: THE MAGAZINE

ALIGN your brand with the 
leaders, companies and 
industries impacting the region

DISTRIBUTION:
PRINT ISSUE 3,688
READERSHIP 12,336

ONLINE: SFVBJ.COM

STAY INFORMED with up to date 
news and information from our 
news team

MONTHLY UVS 13,993
PAGEVIEWS 23,118

IN PERSON: EVENTS

CONNECT with Valley leaders at 
awards, panels and receptions

ANNUAL EVENTS 6
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OUR AUDIENCE

Source: Readex Research survey

Our readers enjoy business news. They also subscribe to:

34% Wall Street Journal       13% Bloomberg Business Week       12% Economist

43%
MILLIONAIRES

43%
MIDDLE MARKET 

& ENTERPRISE COS

36%
WOMEN 

EXECUTIVES

54
AVERAGE 

AGE

Our subscribers make decisions.They personally buy:

 43% Banking Services     41% Computer Services       33% Business Insurance

66%
TOP

MANAGEMENT

$299K
AVERAGE

HOUSEHOLD
 INCOME

$2M
AVERAGE 

NET WORTH

$
$1.6M

PORTFOLIO COLLEGE GRADUATES

82%

POSTGRADUATE DEGREE

31%
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SPECIAL EDITIONS
HIGHLY-COVETED SIGNATURE ISSUES

VALLEY 200
AUGUST

THE LISTS
DECEMBER

Spread
Bleed: 17.25”w x 11.375”h

Full Page
Bleed: 8.875”w x 11.375”h

Half Page horizontal
7.562”w x 4.875”h

THE VALLEY 200 & THE LISTS SPECIFICATIONS

Ads must be high resolution PDFs. Ad resolution is 300 dpi.
 Color formatting for advertisements is CMYK, if color, and grayscale, if black and white.
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CUSTOM CONTENT
FOCUSED BRANDED CONTENT FROM INDUSTRY EXPERTS

SAMPLE CUSTOM CONTENT INCLUDES

CORPORATE PHILANTHROPY & GIVING GUIDE

LABOR & EMPLOYMENT ROUNDTABLE

LEADERS TO KNOW: TRUSTED ADVISORS

LEADERS TO KNOW: FINANCE

LEADERS TO KNOW: HEALTH CARE

LEADERS TO KNOW: REAL ESTATE

HEALTH CARE ROUNDTABLE

MBA/MASTERS GUIDE

INSURANCE ROUNDTABLE

CORPORATE PHILANTHROPY & GIVING GUIDE

   SAN FERNANDO VALLEY BUSINESS JOURNAL – BRANDED CONTENT  NOVEMBER 20, 2023

LEADERSHIP
BOARD CHAIR
Nick Mitchell
Logix Federal Credit Union

IMMEDIATE PAST CHAIR
Rose Chegwin
Community Philanthropist

CORPORATE SECRETARY 
Sue Nevius
American Family Funding

TREASURER
Robert Stern, CPA
Stern, Kory, Sreden & Morgan

VICE CHAIR, 
CAPITAL CAMPAIGN 
Chris Luechtefeld
Luechtefeld Group, Morgan 
Stanley

HOSPITAL BOARD 
LIAISON 
Don Kimball
FivePoint

VICE CHAIR, 
CORPORATE GIFTS
Brenda Neilson
West Coast Data Center Inc.

Gregory Amsler
Salt Creek Grille

Deanna Austin
Princess Cruises and Carnival 
PCL, trading as Princess 
Cruises

Robert “Jack” Casey, MD
Henry Mayo Newhall Hospital

Oscar Dominguez 
Loan Of�cer

Trudy Emeterio
Community Volunteer

Jason Groshart
Bernards

Linda Ha�zi
The Magazine of Santa Clarita

Geri Jacobs
The Travel Bug An Altour 
Company

Kevin A. Klockenga
Henry Mayo Newhall Hospital

Marlee Lauffer
Foundation President

Mitzi Like
LBW Insurance and 
Financial Svc.

Myles McNamara
Comfort Keepers In-Home 
Care

Melanie Meyer
Pathway Financial Group, 
Thrivent Financial

Lisa Odom
Odom Law Group

John Prabhu
LA North Studios

Charanjit Saroa, MD 
Henry Mayo Newhall Hospital

Margie Veis
Varenita Senior Living

Debbi Burkhart
Henry Mayo Newhall Hospital 
Auxiliary 

Katie Varner
Henry Mayo Newhall Hospital 
Home Tour

23845 McBean Parkway, Valencia, CA 9135523845 McBean Parkway, Valencia, CA 91355

(661) 200-1200

leonrm@henrymayo.com

henrymayogiving.com

Established in 1984

MISSION STATEMENT
Purpose Statement for Henry Mayo Newhall Hospital, which the foundation supports:

Under the governance of our community-based Board of Directors, and in partnership with 
our compassionate physicians, staff and volunteers, our purpose is to be the trusted regional 
leader to inspire and deliver optimal health and wellness.

SERVICE AREA
The Santa Clarita Valley and surrounding areas

FAST FACT
Percentage of total revenue that goes to cause (after operation expenses): 90%

FUNDRAISING EVENTS 12/ 2023-11/ 2024
• The annual Frontier Toyota/Henry Mayo Golf Classic supports Emergency Services.  
• During Breast Cancer Awareness Month (October) Henry Mayo raises funds to support its 
Sheila R. Veloz Breast Center.  
• The Holiday Home Tour supports Henry Mayo’s Center for Women and Newborns and the 
Kim and Steven Ullman Neonatal Intensive Care Unit.  
• The annual Gift of Life program in December allows donors to honor a loved one.  This 
program, along with many others, supports patient care at Henry Mayo.

VOLUNTEER OPPORTUNITIES
Henry Mayo Newhall Hospital has many volunteer opportunities.  Information can be found at 
henrymayo.com/support-henry-mayo/volunteer/

GIVING OPPORTUNITIES
The Foundation fundraises throughout the year to support many services, programs, and 
capital needs of the hospital. Henry Mayo is grateful to its generous community.  Areas of 
current focus include expanding the Roberta G. Veloz Cardiovascular program and enhancing 
the surgical suites and equipment.

GOAL FOR 2024
The  goal is to raise funds to give residents of the Santa Clarita Valley access to the very best in 
medical care.

The annual Frontier Toyota/Henry Mayo Golf Classic will be held on May 11, 2024.

HEALTH CARE ROUNDTABLE
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What is your outlook for the future of the 
health care system as we move into the second 
half of 2023?

CHEW: As we move into the second half of 2023, the health 
care system is continuing to recover from post-pandemic- 
related issues. Many hospitals are facing dif�cult �nancial 
challenges, while outpatient clinics are struggling to provide 
required appointment access for care that was delayed due 
to the pandemic. These problems are being compounded by 
challenges with hiring many types of staff and physicians. 

BAACKES: The biggest concern for Med-Cal providers in 
California centers on reimbursement rates. More than 13 
million Californians, or one in every three residents, relies 
on Medi-Cal for their health care coverage. Yet, California 
shamefully ranks 40th in the nation for what we pay safety 
net providers, despite having one of the highest costs of 
living. Medi-Cal providers are paid only 60% of what Medi-
care providers receive and only about 33% of what is paid to 
treat commercially insured patients. We applaud the state’s 
decision to add covered bene�ts and eligible populations, but 

the low reimbursement rates make it more dif�cult to recruit 
and retain physicians in safety net clinics and practices. That 
puts a strain on hospital ERs, which become de facto primary 
care providers. Last year, L.A. Care launched the California 
Safety Net Coalition, a multi-stakeholder group of advocates 
working to champion increased, sustainable funding for 
Medi-Cal providers.

How does California’s health care outlook differ 
from other parts of the country?

MAYES: Hospitals are challenged in general by labor short-
ages and continued �nancial recovery from the COVID-19 
pandemic. In addition to the overall nationwide challenges, 
safety net hospitals continue to be under extreme �nancial 
limitations from the California state Medi-Cal program and 
the potential cuts (effective October 2023) to the Medicaid 
Disproportionate Share Hospital (DSH) federal funds to safe-
ty net hospitals in California.  Additionally, hospitals in Cal-
ifornia are dealing with �nancing seismic requirements that 
must be met no later than January 1, 2025.  The latest report 
from nationally respected hospital consulting �rm Kaufman 
Hall, “Hospitals at Risk Throughout California,” reports that 
2022 was the worst �nancial year for California hospitals 
since the pandemic began in 2019 and that one in �ve hospi-
tals are at risk for closure in California. This is of great con-
cern by hospital providers at risk and the communities served 
will no longer have access to acute medical care.

BAACKES: Health care is complex no matter where you are in 
the country, but the California system adds to the complex-
ity. Some health plans use a delegated model, where they 
contract with networks, called medical groups or indepen-
dent physician associations (IPA), who serve as middlemen 
between the plan and the provider. At L.A. Care, with our 
plan partners, we are working with as many as 60 delegated 

entities, and have found that there can be inconsistency in 
delivery with this model. We instituted two things to address 
this. We launched the L.A. Care Direct Network, where pro-
viders contract directly with L.A. Care, eliminating the need 
for delegation. This brings us closer to the provider to have 
greater in�uence over quality. We now have 1,752 providers 
in the network. In 2016, we also launched the Value Initia-
tive for IPA Performance (VIIP), a proprietary scoring tool 
to assess performance of the medical groups.

Will outpatient care continue to trend upwards?

CHEW: The upward trend towards outpatient care is likely to 
continue. Physicians and professional staff within various 
health systems are continuing to demonstrate the ability to 
perform various procedures with the same or higher quality 
than those being done in the inpatient setting. At the same 
time, payors prefer outpatient care because it is more cost-
effective, and patients prefer this as well due to convenience 
related factors.

“‘More than 13 million 
Californians, or one in every 

three residents, relies on Medi-Cal for their 
health care coverage.’ 
 -JOHN BAACKES

“‘Hospitals are challenged in 
general by labor shortages 

and continued �nancial recovery from the 
COVID-19 pandemic.’ 
 -PRECIOUS MAYES

015-22_sfvbj_HC_RT.indd   16 5/17/23   5:35 PM
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MBA & MASTER’s GUIDE

T he MBA program at CSUN’s David 
Nazarian College of Business and Econom-
ics takes pride in its students and alumni. 

Nazarian College MBA students are accom-
plished professionals representing incred-

ibly diverse 
backgrounds 
in a variety of 
industries in the 
San Fernando 
Valley, Los 

Angeles County and Ventura County regions. 
CSUN graduate students view their MBA as 
a smart investment in understanding dynamic 
business environments so they may lead with 
diverse insights.

FALL 2023 APPLICATION DEADLINE 
COMING SOON

All application materials due by May 31st. 

FLEXIBLE RELEVANCE
Classes are held Monday through Thursday 

from 7:00-10:00 p.m., and occasional Satur-
days. Students typically take two courses per 
semester and complete MBA coursework in 
about 2 years. Courses are offered in a variety 
of modalities, providing the utmost �exibility 
for students. Students reduce or accelerate 
their academic load commensurate with career 
and family demands. Elective offerings focus 
on providing timely and relevant topics that 
help differentiate a student in their workplace 
and add career value.

CONSULTING AT NAZARIAN
Nazarian College MBA students not only 

learn, but also pay that knowledge forward 
by helping organizations as part of the cul-
minating experience in the Nazarian College 
Small Business Consulting Program. Through 
continued support from the Wells Fargo Foun-
dation, MBA student teams work with faculty 
advisors to consult with and address speci�c 
needs of small businesses and non-pro�ts in 
the region. As a result, students gain con�-
dence and improve their networks, paying 
their investment forward to the community. 

Successful consulting projects require 
collaboration between clients, students, and 
faculty – all working together to address the 
problems small businesses face.  Exemplifying 
this for two years in a row, Nazarian MBA 

consulting teams earned �rst place in the 
2022 Small Business Institute’s “Project of 
the Year” award. Winning �rst place in the 
graduate specialized and feasibility project 
categories exempli�es the quality of Nazari-
an MBA teamwork. For more information 
about how Nazarian Consulting can help 
small businesses, please visit: csun.edu/
nazarianconsult.

SOCAL MATADOR PRIDE
The 2023 U.S. News & World Report 

ranks CSUN Nazarian MBA No. 2 among 
part-time CSU MBA programs and in the 
top 12 of part-time MBA programs in Cali-
fornia. CSUN ranks No. 6 among the “most 
transformative colleges” in the nation, by 
Money Magazine and The Wall Street Jour-
nal ranks it among the top three universities 
nationwide for diversity. Few MBA programs 
can equal the Nazarian College’s in gradu-
ating MBAs prepared to work and lead in a 
diverse and global business environment. 

Housed on a beautiful 365-acre cam-
pus, CSUN is the fourth-largest university 
in California. Its 340,000 alumni include 
prominent business leaders, such as the man 
for whom the business college was named, 
David Nazarian. The university is home 
to the award-winning Younes and Soraya 
Nazarian Center for the Performing Arts and 
the LEED Gold-certi�ed Student Recreation 
Center.

Learn more at csun.edu/mba.

CSUN: Diverse Ideas for Dynamic Environments

The 2023 U.S. News & World 
Report ranks CSUN Nazarian 
MBA No. 2 among part-time 

CSU MBA programs and in the top 
12 of part-time MBA programs 

in California.

MBA
SPOTLIGHT

NAME OF INSTITUTION
California State University Northridge

NAME OF BUSINESS SCHOOL OR PROGRAM
David Nazarian College of Business & Economics

BUSINES SCHOOL DEAN
Chandra Subramanian

YEAR INSTITUTION WAS FOUNDED
1958

YEAR BUSINESS SCHOOL OR PROGRAM WAS STARTED
1958

TOTAL MBA ENROLLMENT 
182

MBA/MS PLATFORMS OFFERED
Part-time Evening MBA

MBA/MS AREAS OF EMPHASIS OFFERED
Selected topics in a variety of relevant and innovative areas

LENGTH OF PROGRAMS

2.5 years

PROGRAM CAMPUS LOCATIONS IN SFV REGION 

AND LOS ANGELES

On-campus (various course modalities and schedules)

PROGRAM ACCREDITATIONS 

WASC

AACSB

RANKINGS 

2023 U.S. News & World Report: 

• #2 among part-time CSU MBA programs

• Top 12 part-time MBA programs in California

Money Magazine:

• No. 6 Most Transformative Colleges

TOTAL COST OF MBA OR MS PROGRAM 

 $33,000 to $45,000

REQUIRED TESTING 
GMAT or GRE (waivers are also available)

UPCOMING INFORMATION SESSIONS 
Personal information sessions available

Spring 2024 sessions: August 8 and August 18

APPLICATION DEADLINES
Fall 2023: May 31

Spring 2024: October 31

PROGRAM CONTACT INFORMATION
Nazarian MBA

csun.edu/mba

mba@csun.edu

(818) 677-2467

011-019_sfvbj_MBA-Guide.indd   14 5/31/23   2:25 PM
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LEADERSHIP
BOARD CHAIR
Nick Mitchell
Logix Federal Credit Union

IMMEDIATE PAST CHAIR
Rose Chegwin
Community Philanthropist

CORPORATE SECRETARY 
Sue Nevius
American Family Funding

TREASURER
Robert Stern, CPA
Stern, Kory, Sreden & Morgan

VICE CHAIR, 
CAPITAL CAMPAIGN 
Chris Luechtefeld
Luechtefeld Group, Morgan 
Stanley

HOSPITAL BOARD 
LIAISON 
Don Kimball
FivePoint

VICE CHAIR, 
CORPORATE GIFTS
Brenda Neilson
West Coast Data Center Inc.

Gregory Amsler
Salt Creek Grille

Deanna Austin
Princess Cruises and Carnival 
PCL, trading as Princess 
Cruises

Robert “Jack” Casey, MD
Henry Mayo Newhall Hospital
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DISPLAY ADVERTISING
RATES AND SPECIFICATIONS

NET 4-COLOR RATES
Frequency discounts. Rates per insertion. Bi-monthly.
Effective February 1, 2024

SIZE Open Rate 2-3X 4-5X 6X

2-page spread 7,425 6,310 5,565 4,825

Full page 4,125 3,505 3,095 2,680

1/2 page 2,475 2,100 1,855 1,610

• Ads must be submitted as high resolution PDFs  (300 dpi, PDFx1a preferred).
• Color formatting for ads is CMYK, if color, and grayscale, if black and white.
• Please convert all black text to 100% black.

Full page (w/ bleed)

Bleed: 8.875”w x 11.375”h"

2-page spread

(w/ bleed)

Bleed: 

17.25”w x 

11.375”h

ADVERTISING DIMENSIONS

SIZE WIDTH HEIGHT

2-page spread 

(w/ bleed) *17.25”          *11.375”

*Spec includes .25” bleed on all sides

Full page (w/ bleed) *8.875” *11.375”

*Spec includes .25” bleed on all sides

1/2 page (hor) 7.562” 4.875”

1/2 page (vert) 3.5” 9.6”

1/2 pg (hor.)

7.562”w x 4.875”h

1/2 pg (vert.)

3.5”w x 9.6”h

PREMIUM POSITIONS
Open rate, no discounts for frequency. Inquire with your rep for specs.

4-Page Coverwrap $10,300 $8,755 $7,725 $6,695

2-Page coverwrap 7,830 6,655 5,870 5,090
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DELIVER YOUR MESSAGE TO VALLEY BUSINESS COMMUNITY
We help you tailor your digital campaign. Choose from a variety of advertising units.

• Run-of-Site

• Interstitials

• Homepage Takeover

• Branded content

• Dedicated Email Marketing

• Daily Digital Newsletters

ONLINE
WE CONNECT THE VALLEY’S ENTREPRENEURS
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•  Maximum size: 640 x 480

INTERSTITIAL
A HIGH IMPACT DIGITAL UNIT THAT LEADS INTO THE EDITORIAL CONTENT
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BRANDED CONTENT allows for articles either written by your web content experts to appear alongside 
our editorial headlines. 

Branded Content also provides opportunities to drive SEO to company and content.
• Up to 2 articles in a 30-day period • 2-3 photos

Branded Content positions include:
1. Headline and article will be posted among the editorial well. 

2. Art and headline noted on homepage clicks through to article on website. Campaign will be live for 30 days.

2

Homepage inventory is subject to availability. All custom content is labeled "Branded Content" in print and web. 
All materials are subject to approval. Advertising terms and conditions apply.

BRANDED CONTENT
A COMPLETELY CUSTOM-BUILT PAGE WITHIN THE WEBSITE

1

BRANDED 
CONTENTCONTENT
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•  Size: No wider than 800 pixels, length of your choice

•  Creative for Body: JPEG, PNG or GIF

•  Subject Line: provide text and label it “Subject line”

The subject line will appear after the phrase: 

Inside The Valley Sponsored Content: (Your text here)

•  Materials are due 7 business days prior to blast date

•  File Size: Please keep � le sizes less than 1MB. Larger � les load 

slowly in your subscribers’ inboxes.

•  Format: When you save images, use PNG or JPG format. You 

can use GIF format if you need to retain transparency, but keep in 

mind that this format supports fewer colors. A GIF can be good 

for a logo or icon, but stick with PNG or JPG for photos and other 

images that use a lot of color variety.

DEDICATED EMAIL MARKETING
SPREAD YOUR COMPANY’S MESSAGE TO OUR 5,000+ E-NEWS SUBSCRIBERS
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DIGITAL NEWSLETTERS
KEEPING THE BUSINESS COMMUNITY UPDATED ON ALL BUSINESS NEWS IN THE VALLEY REGION

TUESDAYS: INSIDE BUSINESS
Each Tuesday, the news team of the Business Journal publishes  a weekly 

update including breaking Valley news, top stories of the week, industry 

activity and announcements, features on Valley leaders and more. 

WEDNESDAYS: INSIDE THE COMMUNITY
Our Wednesday digital newsletters focus on our Community of Business™, 

providing important information and updates on Business Journal events, 

calls for nominations for recognition programs and upcoming networking 

opportunities. 

THURSDAYS: INSIDE TOP VALLEY COMPANIES 
– THE LISTS

On Thursdays, our editorial research department unveils the List of the 

Week. For 25 years, The Lists have been a trusted source in the Valley 

business community - ranking more than 40 industries from health care and 

technology, to accounting and manufacturing. 

THE LISTS: DIGITAL PUBLICATION SCHEDULE
Feb 8 Accounting Firms  

Feb 15 Business Improvement Districts 

Feb 22 Franchisers

Feb 29 Property Managers

Mar 7 Bioscience Companies 

Mar 14 Private High Schools

Mar 21 Chambers of Commerce

Mar 28 Business Organizations

Apr 4 Law Firms

Apr 11 Law Firms

Apr 18 Insurance Brokers

Apr 25 Insurance Brokers

May 2 PR Firms

May 9 Staffing Agencies

May 16 Staffing Agencies

May 23 Hospitals

May 30 Hospitals

Jun  6 Residential Real Estate Brokers

Jun 13 Air Charter Companies

Jun 20 Money Management Firms

Jun 27 Money Management Firms

Jul 4 Women Owned Businesses

Jul 11 Largest Public Companies

Jul 18 Highest Paid Executives

Jul 25 Manufacturing Companies

Aug 1 Manufacturing Companies

Aug 8 Private Sector Employers 

Aug 15 Public Sector Employers

Aug 22 Performing Arts Venues

Aug 29 Hotels

Sep 5 Meeting & Banquet Facilities

Sep 12 Colleges & Universities

Sep 19 MBA Programs

Sep 26 MBA Programs

Oct 3 Family Owned Businesses 

Oct 10 Commercial RE Brokerages

Oct 17 Commercial RE Brokerages

Oct 24 Charitable Foundations

Oct 31 Private Companies

Nov 7 Assisted Living Facilities

Nov 14 Nursing Homes

Nov 21 Banks

Nov 28 Credit Unions

Dec 5 Fastest Growing Private Cos.

Dec 12 SBA Lenders

Dec 19 Nonprofit Organizations
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DIGITAL ADVERTISING
NET RATES

NET RATE: $1,200

DEDICATED EMAIL MARKETING

HIGH IMPACT UNITS

Site Takeover $5,000 per day

Homepage Takeover $2,000 per day

Interstitial $750 per day

RUN OF SITE

100,000 $50 CPM

150,000 $45 CPM

200,000 $40 CPM

Advertising Impressions Month Net Cost

BRANDED CONTENT

4-week campaign       $1,500 

• 700 words

• 2-3 photos

• Format: DOC, JPEG, HTML code

INSIDE THE VALLEY JOURNAL DIGITAL NEWSLETTERS

NET RATES OPEN  8X  13X   26X
$750  $600  $565  $490

Rates apply to the 728 x 90, 970 x 250, 300 x 600, 300 x 250 
and 320 x 50 ad units
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DIGITAL ADVERTISING
SPECIFICATIONS

FILE SIZES: RUN OF SITE
Leaderboard: 728 x 90; Billboard: 970 x 250; 

Medium Rectangle: 300 x 250; Skyscraper: 300 x 600; 

Mobile Super Leaderboard: 320 x 50

Maximum Recommended File Size: 150k

DAILY DIGITAL NEWSLETTERS
Billboard: 970 x 250 ad size only

We cannot accept any tracking pixels or 3rd party tags for 

newsletters. Static only (no animation), jpg/gif/png �les 

under 125kb in �les size and a click url. 

INTERSTITIAL
•  Maximum size: 640 x 480

DEDICATED EMAIL MARKETING
•  Size: No wider than 800 pixels, length of your choice

•  Creative for Body: JPEG, PNG or GIF

•  Subject Line: provide text and label it “Subject line”

The subject line will appear after the phrase: 

Inside The Valley Sponsored Content: (Your text here)

•  Materials are due 7 business days prior to blast date

•  File Size: Please keep �le sizes less than 1MB. Larger �les load 

slowly in your subscribers' inboxes.

•  Format: When you save images, use PNG or JPG format. You 

can use GIF format if you need to retain transparency, but keep in 

mind that this format supports fewer colors. A GIF can be good 

for a logo or icon, but stick with PNG or JPG for photos and other 

images that use a lot of color variety.

AD FORMAT/CREATIVE TYPES
• No deceptive creative tactics. These include ads simulating 

computer system warning dialog boxes that lead the viewer to 

believe their computer, our server or the system is experiencing 

technical dif�culties, or that they need to click on the box (ad) to 

eliminate the message from their screen.

• If third party served, Flash creative must sniff for the plug-in, and if 

not present, serve a GIF. Back-up GIFs must always be provided.

• Ads must not modify any elements of a user’s browser or 

computer settings. Ads must not resemble the Inside The 

Valley's editorial content (exact or close replica). Ads must not 

include references to the San Fernando Valley Business Journal 

unless part of previously arranged co-promotion.

GENERAL GUIDELINES BORDER
If ads are on a white background, they must include black, 

encasing one pixel rule. The length of the website is 2575 px.

TESTING
Creative must be delivered 7 days prior to launch for testing and 

Q&A. All creative must function uniformly on both Mac and PC 

platforms, as well as multiple versions of all major browsers. Any 

units not conforming to all outlined speci�cations will not be placed 

online and will result in delayed start dates.

STANDARD CREATIVE
GIF, JPEG, PNG. Third-party internal redirect tags accepted. 

No INS tags accepted.

RICH MEDIA
DFA, Atlas, Bluestreak, Eyeblaster, Point Roll

• See Digital Advertising Rates

RICH MEDIA SPECS
We support rich media advertising (see above for approved rich 

media). All rich media must be tested and approved before posting. 

We reserve the right to refuse any rich media that does not meet 

our standards or function properly. We are not responsible for �xing 

any coding problems with faulty ads. We require a minimum of 5 

business days to production test rich media.

BRANDED CONTENT
Format: DOC, JPG, HTML code
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EVENTS CALENDAR
WE BRING BUSINESS ELITES TOGETHER, HONOR OUTSTANDING LEADERS, SPOTLIGHT 

SUCCESSFUL COMPANIES, AND PROVIDE INFORMATIVE PANELS AND WORKSHOPS.

MARCH
Valley Economic Trends

THE
VALLEY

200

AUGUST
Valley 200

SEPTEMBER
Valley Women’s Leadership 

Symposium & Awards

JANUARY
LA State of 

Business Readiness

COMMUNITY OF BUSINESS™

EMPLOYMENT ROUNDTABLE

NOVEMBER
Community of Business™

Employment Roundtable

APRIL
Valley Commercial Real Estate 

Awards

JULY
Valley Diversity, Equity + 
Inclusion Roundtable & 

Awards
DIGITAL EVENT




